LM

SHANGHAI

Ambre Ma, Shanghai, China




LSM :
e About my articles

¢/ (guide to wedding wine tasting PF i
L SR, :

2012624, £ (MEAEWEY (FERITVIPTD « () BATLHVIPT)) .
(Z&Y (FESBRITVIPTD . (FEY FEEIEFVIPTH)D) « GIiRY EEWNIIME
EHRBTMARRT (ERKPEMSEY . (SLBEBEDARY - (&5,

NTEFMEEY - (FEH. ZARAUNT—FFE B FEW) - (BERERAN—F

2R

FE) « (REFXAERIT) FREMLELAXEEFEENHmEEETETT




LSM
ey And some speeches
el

WK vol.17 @
Bl 9A258 m=) 18:30~20:00 ;
BA: FERrE

insights

PEIFEK vol.17

Wil 8 R Presenter

‘*“ wmsights
T e
B ... SWEFC I I 5R-1137

e 0 @ R Interculture, ¥ SCALAEA b %
A%: 300+ A
Gyt SWFCE ZY) 17



A M

SHANGHAI

Interior design Trends in Ghinese market

ASIAN TRENDS

DESIGN TRENDS

PAODUCT DEVELOPMENT

SALES

o Design trends in the
Chinese metropoles
November 27, 2014

o Why our online Gonsumer
Stare generates more
sales for our customers
October 23, 2014

@ Do people still need
clocks, who cares what
time it is? August 21, 2014

o Have Asian fairs lost there
edge? May 21, 2014

DESIGN TRENDS IN THE CHINESE
METROPOLES

As an observer who works in the interior design marketing area for more than 4 years,
I'd like to share some Interesting facts about design trends in China.

Actually, the Chinese market is not a saphisticated market, which, like all markets, Is
Influenced by many different factors, These last years, many people tend to cling to
more traditional designs. When a very strong tradition meets up with the new trands
and modern western taste, a whole array of different trends coexists.

1. Women decide
According to Chinese culture, women determine in general the way the interior
looks. Chinese women often ehoose the furniture tholigh the men might pay in
the end. According to a new survey provided by Tencent, 60% of young men
rather stay home with their computer than go outside. In Shanghal most guys
are rare speoies at most social and networking events, However, this group is
not the top level of Chinese soclety, though it is the majority of its county's
youngsters.
And then one day, they get married and as tradition dictates the husband-to-be
is supposed 1o offer his bride a new apariment for their new life in China. His
new wife is the one who chooses the interlor design.
Let's focus on Shanghal: marriage is quite expensive in Shanghal, in 2011 this
was about 2millicn RMB (330 000 USS$) per couple. Interior decoration is the
second biggest part (around 4.5%) of the marriage budget. And the budget is

mestly controlled by the brides to be!
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Women decide IKEA influences Middle-aged adults
the youth . still like traditional
. design
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The biggest expense for
the newly weds, after new
accommodation, is interior
decoration, furniture
included.
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The young like the simple Scandinavian style
more and more, especially in the big cities like
Shanghai, Beijing, Chendu etc.

You can find a lot of young visitors in the interior
design fairs like:
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CHINA'S LEADING
INTERNATIONAL
DESIGN EVENT
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The market is always influenced by many components.
While the younger generation grows up,
contemporary design will have more fans!
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